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Understanding Social Responsibility in
Business:

Social responsibility in business means a
company's duty to make decisions and take
actions that align with our society's values
and objectives. It's important because it
benefits both the firm and society. There are
arguments for and against it.

Arguments in favour of Social Responsibility:

1. Justification for Existence- It helps a
business justify its presence and growth.

2. Long-Term Interests- It contributes to the
firm's long-term reputation.

3. Avoiding Regulation-  Helps  avoid
government regulations.
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4. Orderly Society- It maintains social order
in the society.

5. Resource Availability- Businesses have
resources to address social issues.

6. Problem to Opportunity- Turns problems
into business opportunities.

7. Better Business Environment- Creates a
favorable business environment.

8. Accountability- Holds businesses
responsible for social problems.

Arguments against Social Responsibility:

1. Profit Maximization- Some argue it
conflicts with profit maximization.

2. Consumer Burden- It can burden
consumers.

3. Lack of Expertise- Businesses might lack
the expertise.

4. Lack of Public Support- Not everyone
supports it in industry.

Reality of Social Responsibility:

Businesses consider social responsibility due
to external forces like public regulation threats,
labor movements, consumer awareness, and
education.

Social Responsibility towards Different
Groups:

Businesses owe responsibility to shareholders,
workers, consumers, and the government. This
includes providing returns to shareholders,
meaningful work to employees, quality
products to consumers, and contributing to
the government and community.

Business and Environmental Protection:

Protecting the environment is vital. Pollution,
often caused by industry, has harmful effects.
Reasons for pollution control include reducing
health hazards, avoiding liabilities, cost
savings, improving public image, and social
benefits.

Role of Business in Environmental Protection:

Businesses should lead in environmental
protection. They can do this through
commitment from top management, clear
policies, compliance with regulations,
participation in government programs, regular
assessments of pollution control efforts, and
educating and training employees.

Understanding Business Ethics:
Ethics in business concerns is - what is right

and wrong based on socially determined
standards. It's crucial for every business.

Elements of Business Ethics:

Fostering ethics at the workplace involves
top management commitment, clear
communication, compliance = mechanisms,
involving employees, and measuring results.
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(MULTIPLEOCHOICE QUESTIONS)

3H NGURUN HT FAT Fed & ol 41 @8 ¢ 3R
FIT T §, ¥ GFafeud & ?

(a) sfdehar @ JraerRon

(b) JOTCAT I ITUROT

(c) TETRYIYUT T TR

(d) cTTEETT ST HFUROT

What is the concept related to what is right
and what is wrong called?

(a) The concept of ethics

(b) The concept of quality

(c) The concept of tree planting

(d) The concept of business

HEARF AfFdal & 99 TS RSB
F FT FA BT e F41 @11 =Ifge ?

(a) whierer (b) sEoTIFS

(c) =EEr™T (d) T3 ¥ FIS ET

"What should business persons have to
solve social problems?

(a) Skills (b) Listening ability
(c) Entrepreneurship (d) None of these"

wmﬁm$mﬁﬁrﬁ

?

(a) TSl U9 AdTfAF el YR & TTHT W
AT Bl

(b) TTFAIT TT HIATGIH fadl H ATHIET

(c) WHEH Td AHASS HEAT

(d) 3Terd el

Which of the following are characteristics of
the concept of social responsibility?

(a) Applicable to both private and public
businesses

(b) Harmony between individual and societal
interests

(c) Collective and social institutions
(d) All of the above
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# #la &2
(a) fZmifa ufsrar
(b) TS UeThRT T FafoT fawra

(c) cHaET¥e TAHedT HI ITYUR

In which year did the Bhopal Union Carbide
disaster occur?

(a) 1984 (b)
(c) 1986 (d)

1985
1987

(d) 3WIFd T 9. YU #T WA HAURON IS AT FFafr
Which of the following are characteristics of vq wEe i;' :‘i%'u'" Iﬂlﬁl = a?higl'{ T A IHH
the concept of social responsibility?
(@) Two way process (a) 3T (b) Y&
(b) Holistic Development of Various (c) aXe (d) R FBh
Stakeholders The social concept of business inspires not
(c) Foundation of Business Success to exploit but to serve the nation's wealth
(d) Al of the above ;“’;d S“"”’e' b Proect
. a sage rotec
m‘"”"g X SIS T SR & Fwor T 7 (c) Nourishment (d) All of the above
(a) dad wfshar 10. T SYAUT & 9N AT IeRaTdea s &
(b) TS T S S 7 AT fT WU Ud WaTH YEY i 3qerey @1aT §
(c) wder Emfo N Hoa 1 wraar (@ & (b) Ter
(d) ST T (c) 8 e Fohot (d) & g dh e §
Which of the following are characteristics of Does a bt_1§iness ha_ve bo_th the mea_n§_ar;d
the concept of social responsibility? the capability to fulfill social responsibility?
(@) Continuous Process (@) Yes (b) No _
(b) Attaining Social Power (c) Cannot say (d) Partially true
(c) Establishing New Social and Economic 11. SHdUH ZRIA@ANSS Swealfde e & cqaar
Values F Fg T H A Mo & 2
(d) All of the above (a) fauor (b) 3cures
TEEE 1 AHTANF aIfded U ddd IR § () fam (d) e
(@) & (b) HATaT Ey .practic.ing hs:ot(‘:ial res;;otr:sit?ility t(r;roug_r;
s = : usiness, in which area of business does i
(c) @ (d) § P A provide assistance?
I::ti'?zgl:\; rizzgzzlblllty of a business is a (a) Marketing (b) Production
@ T P ) (b) Fal (c) Distribution (d) Budgeting
a rue alse
(¢) Both (d) None of the above 12 TTaWIA F1 A 30T AIFHAH A FAI &l
N o ¢ I7 Afos SwReRa & Ruer & a& §
R o) aHAfoF SaRea TR (a) e & (b) eI &
AgicAT el & P g A qftc @ § !
(a)cmmﬁa—ia (b) trﬁaémﬁar;aﬁ (©) ¥ et () 3o 5@ & F
Teuren® aeid s ; The statement "The primary objective of
(c) Frcare (d) q Eﬁ'—é el business is to maximize profit, which is
The concept of social responsibility in contrary to social responsibility" is:
bu.sin.e;ss :Iigns with Mahatma Gandhi's (a) Correct (b) Incorrect
?ar)mcl:l?/aesos-iddhant (c) Cannot be said (d) Partially correct
(b) Parivartansheel Siddhant 13. SHAE & &F A F IaUF FATAE Saearda
(C) Gatyatmak Siddhant 3'7 !ﬂ?l' # m # oT ?‘ﬂ' m -@Pr %:3*‘1 Gl ﬁ'
(d) None of the above Wﬁgmmai tra;# as
. b) e
sarer ¥ gfaaer Fratgs arel geear fra af (a) . (
oy B & (c) g eI Hhd (d) ¥ &g o HET &
(a) 1984 (b) 1985 In the field of business management, the
(c) 1986 (d) 1987 argument that managers are currently
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neither adequately trained nor competent in
the realm of social responsibility is:

(a) Correct (b) Incorrect
(c) Cannot be stated (d) Partially correct

return policy, and not engaging in fraud are
social responsibilities of a business towards
whom?

(a) Government
(c) Employees

(b) Customers
(d) Authorities

14. AU F FAITSF IwRefaa o & St agar
FAT BN 3HT AR IHdad: 3t # &8 18, UARH A TEJU HT A & qau A qAS o
33T q391T AT HT WIATNS IR &
e e (b) e & (a) & (b) &
(c) &g A& e (d) Fo &€ aF TE & (c) &g A& " (d) Fo g€ a% TE T
To fulfill social responsibility in business, Providing advice to customers regarding
the ultimate burden will have to be borne by purchasing goods is a form of social
consumers. responsibility for a business.
(a) Correct (b) Incorrect (@) Yes (b) No
(c) Cannot say (d) Partly correct. (c) Cannot say (d) Somewhat correct
15. AU % WHAIGF SaEla & dgd el @ 19. FHAARAT § AT 1 & SFGeR FIAT, AR
3usiiFant & wfa e e A w7 2 # Tfcd U9 gEeAT aUT JEIEEdT F Hael
(@) #TT 3ol Ud wHAIOg fohed &1 39erey d TIET YEIT FAT I &1 had gfa
(b) AP & 3T TIET VAT 3Tl el (a) EIHPR (b) 3mEH
(c) fawmaer & fRear quie &1 &eelr (c) AR (d) e
(d) 3WIFd T Treating employees with dignity, ensuring job
Under the social responsibility of business stability, and providing saf_ety from accidents
which of the following is a responsibility and_ the 'challe_nges of aging demonstr.ate a
towards customers and consumers? business's social responsibility towards:
(a) Providing quality and certified products (@) Government (b) Consurn.ers
(b) Offering post-sale customer support (c) Employees (d) Author|t!es )
(c) Not engaging in false advertising 20. WS A ?’?W 9 FRAE 7 AR H
gsdlel YcH [
(d) All of the above ; . .
. a) FHARAT F T AAGT &7 ¥ TIER Flh
16. e gae, FuilRa Afde &1 aes qar Eb; 5 s
IqAEast & Wy wiseg-qut swaEr, Ig Wi c s
IeF ¥ 9y HaEET F AN IaEAE §, (c) 3meRr e
qg YA (d) TFPR & GRITATT ST
(a) @Er %. (b) e & How did Henry Ford end the strike of
(c) g =TI Tohd (d) $& g o FEr workers in his factories?
The statement "Complaint resolution, (@) By treating employees in a humane
adherence to specified deadlines, and manner
courteous behavior with customers, all (b) By suppressing the strike
constitute.z a business'“s_social responsibility (c) By issuing orders
towacr:ds Its customers Ls' | (d) By involving government intervention
a orrect ncorrect
Ec; Cannot sa Ed; Partially correct 21. e FCaTG
. y Y MARUNG U A B S ¢
arqaY &Y 'a‘ﬁtrr T FHTEH AT AT P TR JRqpester-
SUIH FT WA I & (c) W&R (d) 3mq
(@) TWHR (b) TEF Opening  hospitals, schools, libraries,
© - (d) 3rfrd and similar establishments demonstrates
responsibility towards which of the following?
From a perspective of product safety, (a) Society (b) Employees
providing optimal packaging, offering a
FET-11 (TGS TETTA) —




(c) Government (d) Suppliers 26. & &1 AT T & 311%31? , framae t e,

22. fawa & e it & arfaer g swawm e %a'sqﬁ”“ ?mmt“;;” mﬁ;ﬂ%}“ a;un T
AT IeReTde 1 fsm dha § '

(a) W (b) FHFTRY

(a) IRaR @I . g R
(b) |IERCT iareT (c) s ) ¥
(c) ©IE TId Arelel A HicHTgeT Regular payment of taxes, preventing

Sy adulteration, combating black marketing,
(d) w and refraining from bribery demonstrate the
Which of the following activities can social responsibility of a business towards
businesses engage in to fulfill their social which entity?
responsibility? (a) Government (b) Employees
(a) Family Planning (c) Management (d) None of the above
(b) Literacy Campaign 27. HUT & ®9 & YIoA e Y YT FATC @A ST
(c) Encouraging Small Savings Schemes H ST ST qUH £ ;,g- FFIRy FY W
(d) All of the above WA U 3T AT W AT AT Fud g

23. qfd FaT ¥ AT B FT F A 3R ot S & WASS Sl F fRErr §?
YT T USE 1 frad Y ameE (a) =®oT & arell ’
afiea Rwar & 2 (b) FOT Sfed FTT aral
(@) AT (b) FHTRY (c) HR
(c) EHR (d) mqfcierdt (d) wsEreT
Presenting appropriate terms and Securing acquired funds in the form of a
conditions for purchasing goods from a deposit, paying interest, and safeguarding
supplier demonstrates a business's social entrusted assets at the appropriate time
responsibility towards whom? demonstrates the social responsibility of a
(a) Society (b) Emp|0yees business towards:

(c) Government (d) Supplier (a) Lenders (b) Borrowers

24. ST wmsier &, Gt Y WIAT FAI, AT (c) Government (d) Management
w1 Reed Sf WA SweaRie e ¥ 28. WHR & aqg UGEUr Jsa & AT HA @
(a) @ (b) TS srfeforer qaman § 7 o
(c) FHT (d) TFR (a) aq(wwﬂm@ﬁwmﬁuﬂ)wm
Providing fair profits and safeguarding capital (b) R (I s Qa ! .I Jifefeie) 1982
demonstrates the social responsibility of a (c) dg (JeuoT JehUA Ud fAT0T 3ifafaga) 1983
business towards: (d) ag (FeuoT JFUA U fAT0T JifRfAgH) 1984
(a) Owners (b) Society The government has enacted which act to
(c) Employees (d) Government control air pollution?

25. warfaat & feal A qob guem wem, wem #ir gur (@) Air (Prevention and Control of Pollution)
mrg?na?n ﬁé&ﬁmgwm e Act, 1981
mqﬁﬁmmé far & 2 a (b) Air (Prevention and Control of Pollution)
(a) @A (b) TR Act, 1982

c) Air (Prevention and Control of Pollution)

(c) FHHARY (d) TER

. . Act, 1983
Ensuring the complete security of owners' ) ] ]
interests, providing timely updates to the (d) Air (Prevention and Control of Pollution)
board, adhering to directives, continuously Act, 1984
informing about th.e organizati.or_f.s progress, oq ﬂﬁﬁmﬁﬂ?ﬁ wE w , @l saiil ¥ e
demonstrates social responsibility towards o, aEet @ e EI1T~T e g aE F
whom? q‘qgw & 3GIEX0T §
(@) Society (b) Owners (a) ST wewoT (b) FeT SEwoT
(c) Employees (d) Government
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(c) darg deuor (d) 3T & HIg g0
The emissions from factories, dust from
mining industries, and pollutants released

from vehicles are examples of which type of
pollution?

(@) Water Pollution
(c) Air Pollution

(b) Soail Pollution
(d) None of the above

Among the following, pollution has a negative
impact on:

(a) Production and Productivity
(b) Workers' Skills

(c) Development Processes
(d) All of the above

; 34. GO FT faeeT A fFE W U WG wgAr ¥ ?
30. A SIS fFH WE F GG FA T (a) FW R FwoTE
AW & WAE FT AT & (b) eﬁaﬁﬁa%wwgqm
() FeErsH AH (b) TeTH T5H AT () SR ar
Carbon dioxide is a part of which type of Pollution has a negative impact on which of
pollutant gases group? the following?
(a) Greenhouse gases (a) Adverse effects on Agriculture
(b) Glasshouse gases (b) Adverse effects on Industrial Development
(c) Both of the above (c) Both of the above
(d) Nuone of these (d) None of the above
31. a@ma‘m%’? , 35. I I A { g SeAhT GAANT Fediehet
(@) TH FOIAAT HEAT (b) Th TSR HEAT T4t frar Smar ¥ 2
(c) SRiwd gt (d) 3= & S e (a) TR W U aT GHIG H S F
What is World Watch? few
(@) A non-profit organization (b) 3cures do & ferw
(b) A government agency (c) 34TF€'W faera a; fere
(c) Both of the above (d) T & IS T
(d) None of the above Why is environmental assessment conducted
32. I weuwT JFd H AT ¥Rg F s aw before |nvest-|ng in .|ndustr|es? .
FPEA FT AR FTE ? (a) To examine the impact on the environment
(a) STeT (JGNuT VrUH Ud fA0m) rfafaas 1974 (b) To increase production
(b) STeT (FENOT UerTH T fo3ziAon) 3ifiags 1975 (c) For economic development
(©) ST (SgNeT ey T foermon) sffaas 1976 (d) None of the above
(d) STeT (JENUT VerUIH e fAg=on) 3ifafaae 1977 36,  WGWUT WHTY @ FXa & WeWor fag=or w &ar
The name of the law enacted in India to T IS ¥ 7
control water pollution is: (a) HPRIcHS (b) FRRIHE .
(a) Water (Prevention and Control of Pollution) (c) JOTcHD (d) =8 & HIg AL
Act, 1974 What effect does pollution measurement
b) The Water (Prevention and Control of have on pollution control?
(
Pollution) Act, 1974 (a) Positive (b) Negative
(c) The Water (Prevention and Control of (c) Neutral (d) None of the above
Pollution) Act, 1975 37 o ¥ Ao o R - f
(d) The Water (Prevention and Control of ) %E )
Pollution) Act, 1976 @) @ (b)
. a
33. wouur & foeet & RFE W U gerrd 9T ¥ ? (©) FT &% T () IRET F FE &
(@) 3cUTcel JUT 3carcehdl E 2 luti ol . lati
(b) = & Tgm iso:]epcc;si;or;. control, government regulation
(c) fawra T # arferrer (a) Yes (b) No
(d) RIS (c) To some extent (d) None of the above
FET-11 (TGS TETTA) —

(91



38. UaAdRAcH A ¥ Rfesw fawra 43, A o 7 Fay . TR
W%?%TQ)WWW# (a) T (b) cuIER
Aol : . c) AfgHa d) 3oed gl
(@) faRa den (b) o a EI'I)'l lati hip of I'( | i i lated
ST s Y e relationship of policy science is relate
©) i (d) § P to "all of the above."
The Environmental Management Capacity (@) Law (b) Business
Building Technical Assistance (EMCBTA) (¢) Medical (d) All of the above
program is being operated with the assistance i
of: 44. 9Rd # od vidud cyaErEl HTERE Aifd
(a) World Bank (b) BRICS Bank ATE I dTelel FI &
(c) Central Bank (d) None of the above (a) oie: qed (b) &I
39. UGEIAT AN AT F aeT A T FA ¥ ? (c) & T Fhel (d) SR
(@) AfAepar (b) FHaT In India, hundred percent of entrepreneurs
(C) T Jeamae (d) 3R T strictly adhere to business policy doctrines.
) > ) (@) Completely True (b) False
‘I;\:l';lii';sosf ;I;Ticf;ILc::\?g:geglements are part of (c) Cannot say (d) All of the above
(a) Ethics (b) Equality 45, A A DN FAT syIERAF AT T §
(c) Self-discipline (d) All of the above (@) §eF (b) 3m&cT
40. caTETRIE AT AT & ded g @ Fr ¥ 2 (c) F& AT FFd  (d) 39 T
(a) HATSF Hedt & grele Stealing taxes is a business policy.
(b) X AT A FEIT G (@) True (b) False
(C) T FIelel FT TTeleT (c) Cannot say (d) Half-true
(d) 3RIeFd T 46. TATTH STREIAT GAY A Fa1ET &
Which of the following elements are part of (@) & (b) 3r&cT
business policy science? (c) g &l Thd (d) 319 T
(@) Adherence to Social Values Social responsibility is a waste of time.
(b) Not Collaborating in Unethical Practices (@) True (b) False
(c) Compliance with Government Laws (c) Cannot say (d) Half-true
(d) All of the above 47. “gHATO® IOeEita 39 W@ F Ra #F F
41, UIEIRAS FEAT A A F ATY-TIT JGT AT HTGAT A qT AT eAfFa 1 sqfFaera e ¢
st g e B gg faearea g B q@dl & 3R aur =R
(@) 3MaTH (b) 3ATEITF T 7 cHUT ”, Ig HYA Fasr ¢ ?
(c) @g A8 TP (d) F§ =@ (a) FOCST AT 3" S
In business activities, there should be a (b) I T
sense of service along with profit... (c) wa. AN aﬁﬂ.
(@) Necessary (b) Unnecessary (d) &7 & 5 Tt
(c) Cannot say (d) None Whose statement is this:
42, IS, BT ARYT T9ET F T H “social responsibility is the personal obligation
YA FAT arer et ¥ . of everyone as he acts in his own interest to
(a) =fd e (b) @&IoT assure that the right and legitimate interest
‘ ] of all others are not impinged”
Cc) 3cures d) S8 &
f”)] ct b @ h aflfé H%‘rt (@) Koontz and O'Donnel
e term "business ethics" refers to .
the principles adopted within the field of (b) George A. Stenier
(a) Policy Science (b) Conservation (d) None of the above
(c) Production (d) None of the above 48. el FT AHATGF IREMAT & -
(a) 3THEFET F 9 (b) WER F Ui
FET-11 (TGS TETTA) —




(c) HATRA & ufa  (d) ¥ & ufa

The social responsibility of an entrepreneur
is -

(@) Towards consumers

(b) Towards government

responsibilities towards businesses. It is
a universal concept that all stakeholders
should willingly embrace. This statement is:
(a) Completely true  (b) False

(c) Cannot be said (d) Half true

(C) Towards emp'oyers 52. " !Tﬁ <Jdd T m Wﬂﬁc_cﬁ' ﬁ- m
(d) Towards all ,,I (e ¢ Iweh Ao AfFd A Er S @
Ig HY Fasr ¢
49. am@mamga%mm%ma?m (a) & 2w (b) STef T BfRR
¥ S WS & 3t v HeEt & v aieey ¥ (c) I 3. et ) FH { FIS A
“ g YA fFAFT & ? The statement, "If a business neglects social
(@) HucsT gAT A S responsibilities, its social power diminishes,"
(b) \_;.Gﬁ. T e is attributed to:
(©) TE. IR, S (a) Teith Davis (b) George A. Stenier
s ¥ S A (c) H.R. Boben . (d) None of the above
The statement "social responsibility of 53. Wlllmililml %Hﬁl "Hml 'iﬂ"“ﬁ" e 1 "'am“"
business is to pursue those policies, to AT 3= ¥ T sHhY swafrat #EI WIEHI o
make those decisions or to follow those Eb‘rra'Ttr 2 U RpeTT ¥ 2
lines of action which are desirable in terms ¢ e ’
of the objectives and values of our society" (a) FuesT TqAT 3" e
is attributed to: (b) ST T. TR
(a) Koontz and O'Donnel (c) TT. IR, dieeT
(b) George A. Stenier ) EH ¥ HIS gl
(c) H.R. Bowen The statement “In the real sense the
(d) None of the above junctions of social responsibilities implies
TaaTT AT SR recognition and undertaking of the aspiration
50. m;ﬂm FATT ¥k ;-rru.'a ?ﬁi‘l’hﬂ’r of society and determination to contribution
to its achievement™ belongs to whom?
AEHI, FHGT T WHFR & 9id afdeal aF
ﬁq;!?r T | g FYA fFaFT & ? (@) Kurtz and O'Donell
(@) T a=m e (b) STeT T, T (b) George A. Steiner
(c) TI. IR diedA d) SIH & FIg Aer (c) H.R. Bowen
The statement- The complete realm of (d) None of the above .
business social responsibility involves 54. U& ITH FI T IS ANIREG I HIfQ TdER
earning profits through skilled production FT AIRT, I 30F HFASHT & 3T 8-
D e e e ilos lousrde () T (o () by
the government, belongs to: (©) (3% ) (@) (§ECT)
(a) A Das Gupta (b) George A. Steiner That an enterprise must behave as a good
citizen is an example of its responsibility
(c) H.R. Bowen (d) None of The above towards—
51 mﬁ: aqﬁliacaﬁtam uihar § ﬁ;ﬁqéﬂﬂﬂﬁ (a) Owners (b) Workers
3F|?TH"“ R wY m“"“ %?ll “_I ik IW ) 3=t (c) Consumers (d) Community
faaRumT (Universal Concept) ¥ 9@ wsft 55. afaswar sgeayet 3-
TRl # F@eeT ¥ e aRe | 9§ Fua ¥ (a) 3od T U & foT
(a) ofe: & (b) 3@ (b) FET T ST & AT
(c) @g & Hehd (d) 3¢ '™ (c) T weuhT Fafat & o
Social responsibility is a dual process in (d) @ & fow
which busme_sses fulfill thelr_ respons_lbllltl_es Ethics is important for—
towards society, and society fulfills its
(a) Top management
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(b) Middle level managers (c) qfciehcan3it & (d) 5T & FIS LT

(c) Non-managerial employees The Spirit of Social Responsibility exploits—

(d) All of them (a) Consumers (b) Investors
56. HRd o4 Remadiar g & Ao IReea g— (c) Suppliers (d) None of these

(a) 3maIw (b) 3feATaRIR 62. WSS AT UfHaT §—

(c) W 1S (d) A F P A () SHE - WA (b) @l wfeEr

In a developing country like India, social (c) fagdr - ufsear (d) 598 & S ET

responsibility is— Social responsibility process is—

(@) Necessary ) (b) Unnecessary (@) One-way Traffic  (b) Two-way Traffic

(c) Wastage of Time (d) None of these (c) Three-way Traffic (d) None of these
57. I SeRae 1 s P& FA §- 63. SHIWH F WHR & i Iearte F4T §2

(@) fasmar &  (b) SR & & A (8) 2 & TSR e F ST e

(c) TEur & ufaser # (d) a7 @ofr & (b) Tt Y FT

The spirit of social responsibility increases— (c) X & SHAWER ¥ 3TTeAT

(@) In sales (d) Ioed |

(b) In the scope of the market What is the responsibility of business

(c) In the prestige of the institution towards the government?

(d) In all these (a) Participation in the public life of the
58. WHATOI® IvREIAE I HIGAT FICT §: country

(@) GEAT F o H Elﬁf (b) Law abiding

(b) VPR T H I=TTaTH aﬁ (c) Honest payment of tax

(c) 3TRreTe Pt aﬁ\- (d) All of the above

(d) T & P g 64. T # ¥ #la-A) FEERF FREE! AfaF &2

The spirit of social responsibility does: (a) I F T-EoT A THI SHCRI

(@) Increase cost of the institution (b) HFERST T wor

(b) Unnecessary increase in authority (c) R Fis AHT ¥ woholl TEJV ST

(c) Increase in inefficiency (d) aEg3it Hr fAemae

(d) None of these Which of the following business practices is
59. HRA # WIATROIS SweaTied T IHTEAT - ethical? o

(a) wRfEs (b) 3 R=fad (a) Honesty in dealing with the consumer

(c) RawRa (d) s F PS & (b) Exploitation of workers

. o o (c) Sale of duplicate products with popular

The state of social responsibility in India is— brand names

(a) Primary (b) Semi-developed (d) Adulteration of goods

(c) Developed (d) None of these 65. aor e e e v
60. SUTHT FT HHATAS IAGEAA §: HFaT &7

(@) TafdFansit & 9fa (b) gaw™@ & gfa (a) d=nfaAepl garT (b) TGETRAAT garT

(c) THeT & 9fd (d) et & ufa (c) EHR canr (d) @ cafFadt ganrr

Social responsibility of business is: Environmental protection can best be done

(a) Towards Investors by the efforts of:

(b) Towards Business (a) Scientists (b) Business people

(c) Towards Community (c) Government (d) All the people

(d) Towards all 66. JCAEISEH ZRT Faal HANFAES FT DIl
61. WHATOIF IREAC AT HTG=AT 2MYoT FIAT §— AT T A WEAT FA 87

(a) sustem3t &1 (b) RafeRNEA & (a) &g SEoT (b) 7 weyoT
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c) tafed gemur d) STel ygyor SR .
(C) b d ( )d b bil 2 ° SR CITED
arbon monoxide emitte y automobiles
directly contributes to: (M C Q ANSWERS)
(a) Air pollution (b) Land pollution 1 a 2 a 3 d 4 d 5 d 6 a
(c) Noise pollution (d) Water pollution 7 a 8 a 9 b 10 a 11 a 12 a
. 13a 14 a 15 a 16 a 17 b 18 a
67. U IAH & 3‘?%“""1* 1 s °"33%'_‘ 19c 20a 21a 22d 23d 24 a
F AT, frwd faswaR@F /TS o5, 262 27a 28a 29¢ 30 a
(a) T@¥ (b) TR 3a 32a 33d 34d 3a 36 a
(c) 3gsET (d) GHATST 37 a 38 a 39 a 40 d 41 a 42 a
. 43 d 44 b 45 b 46 b 47 a 48 b
That an enterprise must behave as a good 49 ¢ 50 a 51 a 52 2 53 d 54 d
citizen is an example of its responsibility 55d 56 a 57 d 58 d 59 b 60 d
towards: 61d 62d 63d 64a 65d 66 a
(a) Self (b) Government 67d 68 d 69 d 70 ¢
(c) Consumers (d) Community
68. fFAfafRd & ¥ Pler yguor =0T Y raRAHar ey SeadlT o
FT fqavor FT FHhar g2 (Very Short Answer Questions)
(a) Ty SNTQHAT HT HHA HAT
(b) T Td 1. EE  #1 WA  IREIA@  FURON
?
(c) et v gam SR aifde Wﬁ%ﬁrﬁﬁ@ﬁ#qﬂﬁ;{
(@) ST T (7l Fowe) m.;maaﬁyﬁjmﬁwﬁ?r%.
Which of the following can explain the need . oo .
for pollution control? The concept of social responsibility in
. business is influenced by which economic
(@) Reduction of health hazards principle?
(b) Cost savings S Ans: The concept of social responsibility in business
(c) Reduced risk of liability is influenced by the socialist economic system
(d) All of the above 2. UGEN A9 FEEAT & ufY aifded R TER Q@
69. afawar Fgcaqor 8 FIAT 87 )
(a) o=t yswedhry waaREt & foe 3ccR- SJGE WO TR @ 3R oy 3E,
(b) 3TTERT YaeH & v faferanfoia ot 1 geaT s @y, g9 AuiRa
(¢) TEIEET S & R et T it 9, deEl ud Rl S e @
&) @ m Yehe Y, TEAY HIell gent, TGl & drelel T
(d) 3T TRt F O F B
Ethics Is Important for: How does a business fulfill its responsibility
(@) Non-managerial employees towards its owner?
(b) Top level management Ans: A business fulfills its responsibility towards its
(c) Middle level managers owner by providing proper dividends, ensuring
the safety of invested capital, achieving
(d) All of the above pr%lde:’;linedI goals, dilsclosing informac}ion
T & 2 an etails in a timely manner, providing
70. FFaT 37 A B o fe & updates, and following instructions to meet its
] . obligations
a) <IQAA% F%hedl (b) Fa vd ARAATH
()m ()ﬁrﬂ% 3. UOU W&R & 9fd 39 @#few iifcq #r
() (d) A fFe YH R 1 Far 87
Which of the following is capable of doing 3¢ U9 FR%IT ¥ 9 39 Ao afdicg @
maximum good to society? ) oot B Y G T & TG AN ¢ -
(a) Business success o fafees W SRT T AR §T ST
(b) Laws and regulations F fAerge scarfe & s F
(c) Ethics o IR IIFRY Vet H TIHR I FERAAT HT
(d) Professional management o  Tead scafe 1 qhuH
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. ﬁﬁ%ﬁuﬁwsﬂwmwm
FHIT o gred

o U & VH o & FEAT YT
o WEHNT AT F ol e W

5.

YU AEHT & Ufd NI AATOF SwReda
T FE IR QU AT §, F§ S a4

30 SUGHTT ATEHT & Ul 379al TToeh glfded @l

et 1 X QU Far & e enfAer &

How does business fulfill its social 1. Ut @ g drel RIshrIdr 1 faror
responsibility towards the government? B
Ans: Business fulfills its social responsibility towards 2. AT HI GI&T AT gfce § 3o Afhar
the government by performing the following 3. ICETRCICERGD qiﬁm CAGECTY
taskl\s/l: . | t f . 4. 7 T oo Y AT @t
. aking regular payments of various . o~
government duties and taxes, preventing 5. L é? HHI AET ‘?""d RIAF GH
tax evasion, and avoiding fraudulent 6. TGP & & W AT CI§€|1FT @I giaer gere
activities. 2y
* Assisting the government in curbing black List six ways in which a business fulfills its
market activities. social responsibility towards its customers.
* Preventing bribery and corruption. Ans: A business fulfills its social responsibility
e Abiding by ethical norms without seeking towards its customers through the following
political support. activities:
* Contributing to the economic development 1. Resolving customer complaints promptly.
of the. country. . . 2. Ensuring optimal packaging for products
. Ensulntr_mg full compliance with government to enhance safety.
regulations.
9 F % Ry 3. Providing a convenient return policy.
4. ;r - WE T FT R, FE a0 ﬁ'@';"? 4. Avoiding unethical practices and fraud.
T cogure m‘\a; 9Ty 379 AT e @ 5. Offering informed guidance to customers
' T e o el & TR e & during purchases.
1 3ew U4 g TRd @ sfel 3Ueleds 6. (I?l:g;/cl)crj];régrs home delivery services to
FHT '
2. faFw ¥ aIg &7 A TS a0 § sq@ey 6 T FATE ? -
ECT 30 GO @ AT & U & Gehich
> H T el o qmﬁla?ma;ﬁg aqﬁ-rasrg—isha?r
4. WHES F1 3MF qH W A I . ﬁmmﬁm%m—aaﬂuﬁ
5. e & guid Fafaa va i R ;W%ﬁvmﬂ%?%m%mu
T Y AafaAfda garest TERide ERIER
: L . TTATToTF-3Te FEamd X et o enfirer &
How does a business fulfill its social
responsibility towards customers? Write What is the environment?
down five methods. Ans: The environment refers to the collective
Ans: A business fulfills its social responsibility surroundings of both natural and human-made
towards customers by engaging in the elements that exist around human beings.
following activities: It includes natural resources such as land,
1. Providing high-quality and certified water, air, living organisms, and plants, as
products well as raw materials that are valuable for
o ) o common people's use. Additionally, human-
2. Offering post-sale services efficiently. made resources like cultural heritage, social-
3. Accurately describing facts in economic institutipns, and people themselves
advertisements. are also part of it
4. Selling products at fair prices in society. 7. IATaIOT YGuoT 1 g2
5. Ensuring regular and scheduled product 3@R: GTTeRUT YeWor &1 31¥ gidr & f& ag gfshar
maintenance S grr gar, {fa 3R oo &7 Hifas, TaafEe
AR ek aRadeT der @ 8§, o grR AT
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Shaar 3R 3= Shal & g qgﬂ?ﬁ gl sﬂﬂ? 3.  Measurement of Outcomes: Evaluating
IRUMATTRY, g Saed TR T HH T § 3R results.
IIIEEQISE F UIEY Y Y wEnfad e g 4, Establishing a Compliance System:
What is environmental pollution? Setting up a compliance mechanism.
Ans: Environmental pollution refers to the process 5. Involvement of Employees at Every Level:
through which  physical, chemical, and Engaging employees at each level.
biological changes occur in the air, land, and  4q AT F TS eREE m?hmﬁla
water, result.ing in harm to huma_n life and ¥ Y YHR BT 22
other organisms. Consequently, it reduces o
the quality of life and also affects cultural 39X WSS IR FR Fefel I H HeR
heritage. glar & &
8. UEuEA® Afawdar #ar §°? 1. T IO & AN IR, 396
AT SgqATAS sAfdehd - ugmmsﬁ%uqqﬁ Al FRea & 310 fae&qd vad s
AR THRAE F ATI-ATYT I g g, S g Bl
;T‘%a_% e f;%‘ qﬁ; ﬁag':ﬁfl 2. WANSS IR I haol Hlelel T UToled
UIRE T, T AT T 3R AR F A Yeh &1 G T TR ST Hehll, STdfch hiafell
3 aER wer aiiRel w9 #, dfawar # IR P FIefeT HT el HIH &
HAlAd Hcdl &1 JTellddlcHS S fRar Srar g, AT ST T Bl
e ke frar o aar & &6 F1 9 ‘
3;? W%; 3.  HATSS SRedd H Iaary FdAT & fgd
qa T, ar Ageaqot MR WX '
e & ar e F & T F<oT @ A A g, i Hofell
. STREIRE H cgaardl dfqurs a1 Flefad &
What is business ethics? ) ~
dgd ST gl A Al &l
Ans: Business ethics is associated with the ethical . . o .
inciol duct d techni that How is the social responsibility of a business
Prmmp es, conduct, an. ec.nlques. a ére different from its legal responsibility?
integral to the cooperation with society during _ _
business pursuits. In this context, a business Ans: There —are differences  between  social
entity should determine the correct pricing, resPonS|b|I|ty and legal responsibility of a
measure accurately, and engage in fair dealings business, as follows:
with customers. Indeed, ethics critically examine 1. Social responsibility of a business is
human actions, allowing us to determine whether broader and more comprehensive than
they align with truth and justice, two essential its legal responsibility.
standards, or if they are erroneous. 2. Social responsibility cannot be fulfilled
9. AR AfaFdr F FTURAA deal FI TdSA| solely by complying with the Ilaw,
AT Aa9AE Afdear & AT docd: whereas legal responsibility can be met
1. 3Totald yeyd & gfdegdn by adhering to the law only.
2 AT 3712l &7 YahrereT T 3. In  social responsibility, businesses
3 IROTTAT &7 AT FT voluntarily work for the benefit of society,
4. SR 3T TG T ro oblgated fo. operate witin the
5. ¢ ARANAL T 2 Pl framework of the constitution or laws.
Please explain the fundamental elements of
business ethlc.s. | | Tvl'E_I_,' Icad T veeT
Ans: The core principles of business ethics are as (Short Answer Questions)
follows:
1. Commitment to High-Level Management: Q1 &9 & gAY
Dedication to top-tier management.
. o (%) ag geuor
2. Dissemination of Common Values:
Promoting shared values. (@) ster SO T
FET-11 (TGS TETTA) —=




Ans:

FET-11 (TGS TETTA)

Explain briefly: (a) Air Pollution (b) Water
Pollution (c) Soil Pollution

(A) Air Pollution - Air pollution occurs when a
combination of harmful substances deteriorates
the quality of the air. The most significant
sources of air pollution are emissions from
vehicles and the smoke produced by factories.

(B) Water Pollution - Water pollution primarily
arises from the contamination of water with
chemicals and waste. Industries, factories,
and cities often thoughtlessly dispose of their
waste into rivers and lakes, leading to the
pollution of water. This issue of water pollution
is a major concern and poses a threat to our
lives.

(C) Soil Pollution - Soil pollution is caused
by the dumping of waste or litter into the soil.
This not only harms the quality of the soil
but also diminishes its agricultural productivity.
Such pollution can be hazardous to humans.

?)ama:mﬁa;mha#gwmm

UG & Ao Saldd & &7

1. 3+ SefE; saais g gfas
SFAGll 7 § o 3 Ao 3Maegehar3it & g
T F AT 3cug 3R JaniT F 3Ty AT
3R ST g H

2. T IEIA@: g STaHT I U & Tl
HIeall FT Ul AT AIRT, FAIRR A hlelel
AT & fRat @ eue F @ E chlo'Ia-IEFI'HI(ﬂrI
AT ATAISIR ToFHGRY FT REAT 2T 2|

3. Afd® SuefaE: Afas IaeRa & cgaarh

F IR FAS H TRe § Fgeaql g B
3eE0T & fv, Icuel @1 faeme axd @@ g

i oAl &1 FFATT FT ARV

Ans:

: The areas of social

4. fawdler SOE@: J§ IRelta TWos
3R S1eT @t 8 Ihar g, THd sgaary Affea
AT FET T ALY Al §1 a0 & fag,
V8T TEATHT T T ST AT IHTIST TS et
T Fee FIAT SHFT REAT 8 bl g1

What are the main areas of
responsibility for a business?"

social

responsibility for a
business include:

Economic Responsibility: Commercial
organizations have a social obligation to
produce and provide goods and services to
fulfill societal needs while earning profits.

Legal Responsibility: Every business should
adhere to all the laws of the country because
these laws are designed to serve the interests
of society. Compliance with the law is part of
social responsibility.

Ethical Responsibility: Ethical responsibility
involves a business's conduct from a societal
perspective. For example, showing respect for
ethical values when advertising products.

Philanthropic Responsibility: This responsibility
can be both voluntary and obligatory, where
businesses support various social causes. For
example, donating to educational institutions
or assisting disaster-affected individuals can
be part of philanthropic responsibility.

el FfAfagH-2013 & srqar faafAa wenfas
IaeeiE & IReRa FIA

AT & FfAT FreTfores ITReRca Fr AT
g 3% fem ik wifa, gafes wofa o
TATAOT_ ERETOT T Heiold YR T IR
TR AT

FFger AT, 2013 H I8 3ood@ ¢ o HafAd
TATATIOI ITREIMAT & TG 37 hFufadl W
ar] gid § e arffs ety 1000 &5
mmm%ywe@msoomw
?m%ywwmsxsmmmm
|

feifAa aeoes swelRla e faar § &aw
Fulaar grATae 3R RO SFaeiRar &
e fHamst & @y AR eudr § 3R
38 ST A 1 FHR HET 32T HUaAT
A fF, THRTOE IR AEITSE ST H
WW% Y g ARt IR FHe
m&aﬂaﬁaﬁmaﬂiwmﬁl

Define corporate social responsibility under
the Companies Act 2013.

Corporate social responsibility (CSR) under the
Companies Act, 2013 refers to the balanced
commitment to economic development, social




progress, and environmental conservation.
The Companies Act, 2013 specifies that CSR
provisions apply to companies with an annual
turnover of ¥1,000 crores or more, or a net
worth of 500 crores or more, or a net profit
of %5 crores or more.

Corporate social responsibility is a concept
through which companies integrate societal
and environmental responsibilities with their
business activities and engage in dialogue with
stakeholders. Its primary objective is to strike
a balance between the company's economic,
environmental, and social obligations while
understanding and fulfilling the needs of stake
holder's and communities.

through serving customers. Its goal is to
prioritize service first and profits second. The
aim is to earn profits while fulfilling social
responsibility to all stakeholders. This approach
discourages profit maximization at any cost
and encourages ethical business practices.
Modern businesses aim for legitimate profits
and do not engage in profiteering.

These concepts represent historical shifts
in how businesses view their roles and
responsibilities in society. Modern businesses
tend to align more with the values of social
responsibility and ethical conduct, while
traditional approaches were often more
focused on profit maximization.

4. cgaEiAF Afq oFT A WRET FguRen AR 5. gATERor * FROT F § Fafa sqawrr
IMYfas TR H AT A fAd @ yR gerfad & @ & Wa9 A Fdw?

3T YW HAlfd AET I WRET HGUROM 3R 3 GATEX0T YeNOT & $ROT HY Td Hi¥ & Hefod
3mefeh TUROT Hal # AT § SIGAT TR USeT dTel TG - Tolehel iy o
(1) IFRETT HTUROT -AGATAE ATAAET & 3CANT &7 gl feam ST &1 TR0 & Tl
RERITT 3GEUROT & 3TTR TdTT HT ThATT g W Y v 3EY g ey a1 as J
3297 IEG3T A ScUTee Ud I e Hfiedd faehre 1T & AT Piverd awqsit & At 7 e
AT FATA &1 TTET HT WERET TR0 Bl §| il UQH YA FTITAT § TE
HATHER TR oo &t ¥ g @l 1 3l cfier a1 & BT &1 Fel JqoT g & i fawr
i N = AR A wqﬁagmm%l@%aﬁr%m%ﬂ-
SAIERY AT 3T Y Yar S ATt F v SRR .W*Wﬁmﬁﬁwﬂg
PIS TUA g1 gl YR TIqT H STHN HIS # ol vhs Wl AR A TR & W E, o
T AT W@ ¥ T I, IATAASOT T AT TBRAT F HROT
) NN 3913 B 81 Fo &M & Sarergd gea sarer

- c

(2) T SrEEROm - aﬁ'a“@;* ;“(_ﬂi?'aq & W &, RNy STET, S T SEEee
Tomw S 1 ST e A4 o ST P4 1 6 5 e e

1 ' el : or
cfacT| gaehr 3e%F @l gaThRl & gfd 3de TR FT @ B
AP IR BT AT §U aTeT 31TAd AT

HATHTEE mgf SeH e xplain In brief, how is agriculture-relate
gl Tg Eay ¥ TS T gl Explain In brief, h i icul lated
& g W" 3R 3mafe caaarRy 3RT o business affected by environmental pollution?
bl

AT T, w Fi'zﬁ?ﬂ?ﬂ gl Ans: The impacts of environmental pollution on
Summarize traditional and modern concepts agriculture and agriculture-related businesses
in business policy. are as follows:

Ans: Traditional and modern concepts in business Today, agriculture is categorized as an industry,
policy within the field of business management and when the environment is favorable, both
can be outlined summarily as follows: agriculture and related businesses develop

. o rapidly, leading to increased demand for
(1) _Tradlltlonal Concfept: Accordmgr to tEe agricultural products. This growth is accelerated
traditional concept of business policy, the through the use of technology and resources.
sole objective of a business is to maximize ]
profits by producing and selling goods. This However, pollution has adverse effects
approach is profit-centric and primarily based on agricultural ~development. According to
on self-interest. It does not prioritize ethics, agencies, environmental pollution is causing
social responsibility, honesty, or serving the degradation of millions of acres of land
the consumer's interests. Modern business worldwide, including in India. The natural quality
practices have largely moved away from this of the land is deteriorating due to the rapid
traditional perspective. process of desertification. Some countries are
experiencing volcanic eruptions, destructive
(2) quern ancept: Thg moderr] cOﬂCG_Pt earthquakes, constant seismic activity, and
of business policy emphasizes earning profits an increasing likelihood of landslides. These
FET-11 (TGS TETTA) —




all are considered due to pollution and are
affecting agriculture also.

A 3cadT W

AT HT FATUT AT e § Fhell

Present arguments for and against social
responsibility.

L A - Questi Ans: Arguments in favour of social responsibility:
(EI RN ER U0 PO 1. Importance to society: Social responsibility
T F AAEE o . : is vital for businesses as it aids in the
;lﬁ?a’lﬁ'?l ¥ oe o e 7 provision of goods and services to society
. . and is essential for societal progress.
. SOOI o AT SReIdd & J&T Ug fauey & . s
2. Purpose of serving society: Long-term
. business entities should prioritize serving
gal & a%F - society as their primary goal.
1. afas Saeafla & 91 # aF: gaag 3. Avoiding misuse of government regulation:
A & v Agcaqel §, Fife Ig @A @ Efforts should be made to avoid the misuse
EIFB‘IT 3R Qarait H qﬁ A H Heg AT § of government regulations, as they can limit
3'ﬁ'\" AT & 3eaAld & %I'U 3TETH gl business autonomy.
2. |ATST A FAT TR FT 30T TF GUEHIH 4. Maintenance of society: People should
AT EEAT T HITYH FATST I Fal kel understand and support social responsibility.
T 30T vl 5. Utilization of resources: Society should
3. W&l ffawwa & : W collaborate with businesses to harness their
fAfgdT @ sara A dergar el %l resources for solving its problems.
fafagaa caaara $r Fadadr @ AT F Fhdr 6. Benefici - ,
Y . eneficial opportunities for problems:
Businesses should strive to transform societal
4. AN FT @-G@E: JIdqT &l Uy & a issues into profitable opportunities.
E a# RS 3N A € 7. Improved environment: The concept
FATS & IWGIWE H 3o7eh EMERY o &1 bl ' . -
. X . of social responsibility provides a better
; mﬂw W;T Ehéf 3TC|?T AT environment for commercial activities.
HHTETT © T HET 8. Ethical duty of business: Businesses
ad gl oy P : _
. should assist in finding solutions to social
6. TATINT HT WAIHSHR HAW: IGA problems.
3 H g Arguments against social responsibility:
S TarsT &1 8 stem g B 1 Godl of : o The on
7. A ACEIT A IHRAAE A oi)'ect(i)\?e o?‘ bllj-r;?nxelgnslg;| isproc;tleﬁ ro?‘zit-rzrz:\rl?iﬁry
HIUROT  cATRE AR & fav dgaw d P o
which may be seen as contradictory to social
ITATEROT Felray 1 e
] responsibility.
8. wHgWE F AfF wlew: cuaEEl w 2. Imposing burdens on consumers:
HIAITSIR FAEATIHT T FAUT Goel H HEAS Businesses can attempt to impose expenses
gl &l on social responsibility upon consumers, which
Ager & & - may be against social responsibility.
1. NfOFIHA H T 32T IIIAT H AT 3. Lack of expertise in social issues: Business
32T T HAET @ar g, Safav entities may not always possess the expertise
IR I 3Tk WATh @I ST b gl needed to address social problems, leading to
5 Y 9w N S 5 & inefficiencies.
IeRa & Y @F & 3useant w s 4. Lack of widespread public support:
F I FT Thd g, SN ATATISS IAERIE & Businesses may face a lack of public support,
T&s @1 S gl making it challenging to address social issues.
3. wHIfG® gatar & FA: cFgEr 3R 2. 34 AfFddl 1 ol HGF o AmEE segHl
AT FAEBIT & Gt & foav gad/ee 1 FAToS PIFACRAl A 9o F v Seawer
e BT &, sufoT 38 a% H AT ST whar § gl
& a8 #1537 fadwt & fav gl IR AERE  IIA ¥ wwfew  fowwemat
4. TN FA-THGT FT FHEG: TG H AT A Fe & v SeEAaR afFaar vad dehd
& TAST H FA g TRy §, TEw TEes farfatad €
FET-11 (TGS TETTA) —
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1. Waofed ATHeT Y 3MAFT - ehdias Sl
H WFHRT ¥ T 3796 &1 Sy § F 3 AT &
el qeil &1 FAE T § GRET HY| Jaaids
TTee AT a0 ¥ HE AS F E, ar
STeTclT T GR&TT o T Ardsiioleh sl ( TR
RT3 37efieT o o ) fRar ST GehaT B

2. HH realdal HT garE - YfAe qHT A

HAF A0F RET IR Gafsa &, 3R 3o

IVHRT & gfa 310 Sews &1 sfAs oo

gierame & iR Ry &Y @ & 3R Sefoat

?aﬁaﬁ%%ﬁﬁmmﬁﬁnmﬁzﬁm
|

3. 3UMFHT A FAETERar - RNem F [T,
IR & Sedl yfaeas’ 3R SF-gush & arerat o
3T YA A 3% IWERT & gfa 3w
SRR 3R fFaemel = far g1

4., g+ Ram &1 AP - gEaRs
e & A o TA FF e 32231 &
gfa 3t 31 SeEs gar T §

Informed consumers now demand socially
responsible practices from businesses.

4. Development of Business Education
- The development of business education
has made society more aware of its social
objectives and has created a more informed
and empowered citizenry.

5. Relationship between Social and
Economic Activities - Businesses have
increasingly blended social and economic
activities, making them more accountable
for social responsibilities through various
corporate social responsibility initiatives.

6. Socio-economic Actions - Businesses
are not just profit-oriented; they also
emphasize their social responsibilities, which
are communicated through various social and
economic means.

3. yauy fAfad ¥ & v awfos dvur § o
5. wmfas Ra 3R i Ra &1 @& - fF Fad a7 FAR H1 A1 @E" HSw
IIHIRAH STRAT  TATSS 3R IS AN 5r corqarr w1 Mo RRewr & @A &
&1 fAHOT gerr §, ST 3¢ WA SWRaia & HOAT B SOTIR T AT T §HT S B
i 3R HfOF Srerees T SOR & AU o Y Sy TATT grI & 8 &
6. wATSH-3nfAF fFaT - cgaa g & a1 AT & @l gR1 3R @@ & fow, 3R gae
FA & FIA-GIY ATS oFReiAl & gfa H & IR fhar ST @ehdT g1 SATAIT Ig Sl off
SR & &, s faRed o 3w gmaATes T & foh s i amErfoe SeaeRy § aarer
3R 3fF a8 3UHAT F AIH ¥ TERT B H AT, STOIT 3R HETIT H R’
gl A & AU AR Fael o1 HAS F 327
Describe the forces responsible for %ﬁq_?ﬁ% %"HI wllé? gqmﬁwllié @fm
enhancing the social responsibility of Foll A ST &1 FaT HGT T FAgeT S aram
business enterprises. SR & T <E T «

Ans: The forces and factors responsible for ;
enhancing the social responsibility of business g%ﬁ;?i iq:J;IIT?T jﬂljaﬁdémal%?;
enterprises are as follows: 329 & AU B3 Al cudeny i A ihel
1. Concern for Public Regulation - In 8T 8 gohd| AW F o & AT 3mER 3Ty
democratic countries, there is an expectation giar &, oifereT 3meR & Shad &1 322 g7 g,
that governments will ensure equal protection 3 3 g IuR ¢ AfREg & O gAeS
for all segments of society. If business ST §, o hddl oTH HA S haT| g BIs
organizations do not operate in a socially S T FT W FEl g F "dad T & NS Slsar
responsible  manner, public  regulation/ T JAe 1" @WR AfRTa & @ gEfees
government intervention can be imposed to ST gl SAUR & $S 382, Sif 39 iAo
ensure the safety of the public. Ra ¥ AT Fae oy, 3 PaaRg § -
2. Pressure from Labor Movements - In 1. 3YHTFAST Y 3T IHART Hr gfd - geg3it
modern times, workers are more educated 3T Qan3it &1 3curesT 3 faawor SR &7 ACT
and organized, and they are more aware of FT ¢ sTfAT YAs ag@rlt &1 AT &
their rights. Labor unions and organizations H Ig o ¢ & I8 I8 AT, T T, ger
worldwide are exerting more influence and HAMET 3R T AT W a&qu AR Ja0 gereT i
pressure on business owners to work in the P b & ﬂ" AR
best interests of workers. _Zm 3R % ﬁoﬁ?ﬁa:;w & :HFG{ I%%IEIE
3. Consumer Awareness - Advancements in gid &1 3T TAYehdT W & IR HT holdr
education, market competition, and means of IR A g Iy #r o 3ua sfAer 3k
communication have made consumers more FHATET & TTT ~ITIY0T FcT FleT & TTU-TTT
aware and empowered about their rights. 3o ffOefes R & %(? FTH HLAT ATRT|
FET-11 (TGS TETTA) —
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Ans:

FET-11 (TGS TETTA)

HHT T H T§ gl oI obdT ¢ 1o AR AT
T ¥ U ATl TISA &, o DI had o
FA F1 fham)

A business is definitely a social organization,
not just a profit-making activity." Explain.

Business is an integral part of society; it
cannot be discussed separately from society.
The generation of wealth for business is made
possible by society itself. It is the people in
society who enable and conduct business,
both for themselves and for the betterment
of society as a whole. Therefore, it can be
said that the social responsibility of business
is to fulfill the needs, desires, and aspirations
of society. Businesses solely focused on
profit-making and wealth accumulation without
utilizing society's resources for the greater
good can never truly succeed in the modern
era.

In today's world, engaging in business solely
for the purpose of profit, without effectively
utilizing society's resources, is unsustainable.
Business is, fundamentally, a social institution,
not just an activity for profit generation. The
objectives of business that should be carried
out for the benefit of society are as follows:

1. Meeting the needs of consumers - The
production and distribution of goods and
services are the primary functions of business.
Therefore, it is the duty of every business to
provide goods and services at the right time,
in the right place, in the right quantity, and at
the right price.

Fair treatment of employees and workers
- Workers and employees are the backbone
of any business. The success of a business
depends on their satisfaction. Business

(102}

owners must not only treat their workers
and employees justly but also work for their
greater welfare.

Providing adequate returns to investors -
In today's business environment, no business
can function without capital. A shortage of
capital can destabilize a business's existence.
Business owners themselves cannot effectively
manage the capital required for their business's
development and expansion. Investors will
invest capital when they expect a return on
their investment. Business owners must fulfill
this responsibility by generating returns for
their investors as per their expectations.

Fulfilment of the interests of society and the
community - When business is conducted within
society, it must address various challenges
faced by the local community. Communities
encounter several issues such as pollution,
congestion, noise, and more due to business
activities. Therefore, business owners should
be mindful of the local community's interests
and fulfill their social responsibilities.

In conclusion, business is undeniably a social
institution, not merely an activity for profit
generation. Business owners should prioritize
these objectives to ensure long-term stability
and success. Just as food is essential for
life but not the sole purpose of life, similarly,
business is an integral part of society, not
just a means for profit-making. As Henry Ford
aptly put it, '‘Business is never so healthy as
when, like a chicken, it must do a certain
amount of scratching around for what it gets.'
Business is conducted in society, and it
should be undertaken with the aim of serving
the greater good of that society.






